Capacitacion Redes Sociales

Abril 2020

DigitalJourney



Capacitacion Redes Sociales

CONTEXTO

DigitalJourney









Capacitacion Redes Sociales

;SIGUIENTE?

DigitalJourney



Capacitacion Redes Sociales

LO QUE SI SABEMOS

DigitalJourney



Capacitacion Redes Sociales

1 1. Organic Search 713.511 (48,43 %) 1 | 1. Organic Search 3.041.717 (4994 %) 1 1. Organic Search 67.074 (62,96 %)
™) | 2. Direct . 388.140 (26,34 ) 1| 2. Direct 1.732.711 (28,45 %) ) . 2. Direct 22.625 (21,24 %)
i 3. Social 252.816 (17,16 %) ® '@ 3. Social 11.873 (11,15 %)
| 4. Referral 109.374 (7,42%) | ) |4 Referal ISl i 7 | 4. Referral 3.565 (3,357%)
6 Bl | amean| IS 5. Email 194791 G20% it e S
) | 6. (Other) 102 (0,01 %) LY 6 (Other) 3084 (L343 | 0 ' 6. (Other) 313 (0,29 %)

DigitalJourney



C A P l T L REVISTA DIGITAL NEWSLETTERS SUSCRIBIRSE L INICIAR SESION J

Carlos Ingham se suma a
iniciativa de alimentos de la
CPC

Por su experiencia en la ONG Red de Alimentos, que preside y fundo
en 2010, el co-fundador de Linzor Capital Partners, ha sido un activo
colaborador. El proyecto de la |.

| g Dr Héctor Ducci: “Este columnista,

' - que es brillante en asuntos
internacionales, estd defendiendo

una posicion de fumador ortodoxo”

Cocina Pais: la apuesta covid del
duefio de Tasty Beat

REVISTA DIGITAL Opini6én

El filantropo norteamericano no soélo advirtio los efectos de esta pandemia hace cinco
anos sino que ademas la fundacion que preside con su mujer. Melinda, esta invirtiendo
para dar con una vacuna.

NUMERO 515  suscriseTe Q Covid-19: ;Més o menos
<. Qlobalizacion?

GENERAR COMUNIDAD

PAPEL DIGITAL CURSOS ED NEWSLETTER SUSCRIBIRSE

DECORACION ~ ARQUITECTURA  ARTEYDISENO  GOURMET  ACTUALIDAD | Q

.S -

INFLUYES CON LA MARCA
+

CAPITAL  The Note ED FORMACION EJECUTIVA Siguenos en: @ ° @ o O

BRANDED CONTENT DIARIO FINANCIERO

Martes 28 de Abril, 2020
© Dolar US: $859,61 @ UF Hoy: $28.685,00 SUSCRIBIRSE |l NEWSLETTERS |
Inicio Empresas Mercados Economia Internacional Tendencias DF Lab Opinién DF Reportaje DF Videos Market Data BrandCorner Suplementos Q
DF FULL Digital por $5.500 mensual SUSCRIBETE AHORA
“¥2| pAPELDIGITAL
sl
‘
i Empresas chilenas Multinacionales toman El avance del Covid-19
D.F Coropawrus ‘ frente al Covid-19 medidas para enfrentar la / en cifras
Minuto a minuto ' Pandemia

M Economia y Politica Internacional

| ({4 T » . ’
S&P pone end riega;tn{?_ la - Trump dice que EEUU esta

PEISpEcend ce a CLastcACIn de investigando la reaccién de

g(l)lclil:lpor dehs e China tras propagacion del

2 Entidad prevé una contraccion de 4% para el PIB cqronaw rus I Minuto a
del pais este aio, ademas de un mayor déficit fiscalt Minuto

y un aumento en la deuda publica. En 2021 el
repunte seria de 4,6%. HT YR
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RESPONDERY BUSCAR EL EQUILIBRIO:

EDITORIAL COMERCIAL
;Cuales son mis objetivos!? ;Cuales son los objetivos de mi cliente?
;Cuales son mis publicos! ;Cuales son los publicos de mi cliente?
;Donde estan mis publicos! ;jDonde estan los publicos de mi cliente?
;Quée les Interesa a mis publicos! ;Que les Interesa a los publicos de mi cliente!
;Como puedo ayudar a mis publicos? ;Como puedo ayudar a mi cliente!?
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;QUE ESTRATEGIA SEGUIR
EN REDES SOCIALES?
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Alcanzar a la mayor canfidad de gente posible
entendiendo el algoritmo y utilizando las herramientas que
NOS proporcionan las redes sociales a nuestro favor.

REACH ORIENTED

+

USER CENTRIC

INnteresar y entretener al usuario mejorando su experiencia
con nuestros perfiles.
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;COMO HACERLO?
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The
Economist

The Economist @ S
1,29 M suscriptores
C A LI DA D D E INICIO VIDEOS LISTAS DE REPRODUCCION COMUNIDAD CANALES MAS INFORMACION Q >
C O N T E N I D O S Subidas - REPRODUCIR TODO — ORDENAR POR
) The r : The The s The The L. 1381 i

t> 1y
Economist® e = Economist Economist Economist Economist

g:?' e

COVID-19: AMERICA'S N HOW CAPE TOWN BECAME HOW TO TREAT HOW AFRICA CORONAVIRUS: '
HIGH DEATH TOLL 9:58 ‘ A MURDER CAPITAL 10:49 COVID-19 . CAN GET RICH THE ECONOMIC IMPACT . 6:33
Covid-19: Why is America's How Cape Town became a How to treat covid-19 | The How Africa could one day Covid-19: how bad will it be
death toll so high? | The... murder capital | The... Economist rival China | The Economist for the economy? | The...
718.421 visualizaciones * 127.272 visualizaciones * 122.317 visualizaciones * 318.439 visualizaciones * 775.071 visualizaciones *
Hace 6 dias Hace 1 semana Hace 2 semanas Hace 2 semanas Hace 3 semanas
Subtftulos Subtitulos Subtitulos Subtftulos

o ger g ' =
v B8 0 el -
S e G ASSRYAN e me. OO
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deliciousmartha € « Siguiendo

deliciousmartha # CHEESECAKE DE
TURRON

Una vez damos por finalizadas las
fiestas, si buscamos en la despensa
seguro que encontraremos algun
turrén desperdigado.

Yo he usado un turrdn de Jijona de
@alcampo.es que contiene 70% de
almendras para elaborar una
#tartadequeso delicious, porque ya
hacia mucho gue no me ponia manos a
la obra con mi postre favorito.

El paso a paso lo tenéis por Stories, y
ya veréis que no 0s cuesta nada hacer
una tarta con un relleno tan bonito
como el que veis en la imagen.

USUARIOS vs
ANUNCIANTES.

L
Nava lam Aaantidardans manAanitavAI~,

X \:\‘ QY N

e N
AN

‘ Les gusta a ricardcastellet y
6.435 personas mas

ARade un comentario...

DigitalJourney



, Lockdown has led some countries
M I S I O N to impose v\s,thr.icrt] ruleston ﬁutdoor
exercise. Which country has
the most joggers?
Y PROPUESTA DEVALOR
DEFINIDAS.

FRANCE | BRITAIN



= FkForbes

Follow These
Influencers To Learn
About Making Bread
And Sourdough At Home

Abram Brown Forbes Staff

Business

ENTENDER LA ERA
DIGITALY MOVIL. f

in

ARLINGTON, VA - MARCH 11: Sourdough bread by Eliza McGraw

urney

photographed for Voraciously in Arlington, ... [+] THE WASHINGTON POST VIA
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CONTENIDOS
MAS VISUALES

How long before car-makers
run out of cash?

Selected carmakers, months Five-year credit-default
of liquidity in a zero-production swap spreads
scenario, April 2020 Basis points, Apr 22nd 2020
0 3 6 9 12
BMW 142
Daimler 169
Volkswagen 203
PSA 294
GM 378
Renault

2L
Ford 2!
Fiat Chrysler $

Sources: Jefferies; Bloomberg The Economist

G theeconomist & « Seguir
Detroit, Michigan

G theeconomist & 2020 was supposed
to be a good year for carmakers.

Instead, as governments around the
world have ordered factories to close
and locked-down buyers put off
purchases, car sales are expected to
plummet by a fifth, to a level last seen
in the depths of the global financial
crisis of 2007-08.

The top eight Western carmakers could
burn over $50bn of cash this quarter.
At that rate, they may run out of money
by the end of the year.

The immediate concern is survival.

Click on the link in our bio to read how

0’\‘\* Laalal i) kl\ ‘\A"\:A\OI\A ‘\'\d \llk\l Fal i lal ol :‘

Qv A

8,662 Me gusta

HACE 20 HORAS

Agrega un comentario...
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RESEARCH
&

O
)

USER CENTRIC :\ .
MEASURE. \ / DESIGN
‘ ADAPT ’
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FOCO EN KPI 7 | I
(KEY PERFORMANCE w |3
INDICATOR) Ny f—
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DATOS RRSS EN CHILE
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Estructura de las generaciones en Chile consideradas en el estudio

Gen X Generacion Z
Personas entre 13 y 21 afios.
26% Es la generacion de las APPs, nativos digitales.

Generacion Millennials
Entre 22 y 35 anos.

Es la generacidn de los “90”. La revolucion tecnologica,
redes sociales, globalizacion.

Generacion X

Tienen entre 36 y 51 afos.
b Es la generacion de los “80”. El gobierno militar, la
Ba Y Boomers transicion a la democracia, la democratizacion del

33% consuma.

Generacion Baby Boomers
Gen?Z Tienen entre 52 y 71 afios.
Es la generacion de los “70". 68. La guerra fria, el mundo
14% Hippie, La revolucion del 68,
la polarizacion politica.

https:// www.anda.cl/uso-de-redes-sociales-en-chile/ DigitaldJourney
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TAXONOMIA DE GENERACIONES

NOMBRE DE MARCO POBLACION CIRCUNSTANCIA RASGO

LA GENERACION TEMPOR{\L DE LAS HISTORICA CARACTERISTICO
EN ESPANA GENERACIONES *

Generacion Z 1994_2010 ‘

Generacion Y el o

Inicio de la
millennials digilitacion

digilitacion

Crisis del 73
1969 - 1980 9.300.000 y transicion
espanola

Silent
Generation

Los ninos de la
posguerra
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Frecuencia de uso de redes sociales

Pensando en los ultimos 7 dias ¢ con cuanta frecuencia usaste las siguientes redes sociales y plataformas de mensajeria?

B Carstantemente, por o menos W Cadatres o cuatro horas W Dos veces al dia B A menosuna vz al dia B33 5dias por semana B Menor frecuenaa No tene, no usa
cada unahoradurante & dia durante el dia

VhatsApp
Facebook
Intagram
Youtube
Twitter

Linkedin

https:// www.anda.cl/uso-de-redes-sociales-en-chile/ DigitaldJourney
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Frecuencia de uso de redes sociales — Por generacion

Pensando en los ultimos 7 dias ¢con cuanta frecuencia usaste las siguientes redes sociales y plataformas de mensajeria? Considera frecuencias
“Constantemente, por lo menos cada una hora durante el dia”, "Cada tres o cuatro horas durante el dia”

u Generacion Z = Millenials m Generacion X Baby Boomers
n: 400 n: 471 n: 453 n: 429

-----

73

19

10

wn

WhatsApp Facebook Instagram Youtube Twitter Linkedin

hitps://www.anda.cl/uso-de-redes-sociales-en-chile/ DigitaldJourney
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Redes sociales utilizadas habitualmente en distintas actividades

¢Qué redes utilizas habitualmente para las siguientes actividades? Respuesta Unica.

X Generacién . Generacion
Total Generacon Millennial GeneracionX  Baby Boomer
Mantenerme informado/seguir noticias o o ° ° o

Compartir opiniones o Q o o

Seguir medios de comunicacion ° @ o
Compartir hitos importantes de tu vida o

00 00 00
@ @ @
©0 O ©0
Seguir marcas que te gustan o a las que te gustaria comprar o @ @o 0@ o
Compartir la opinidon o el comentario de un politico ° o 0 o o o O o O
Hacer un reclamo a o 0 o o o o 0 O
Ver/compartir memes o @ @ o o @ @
Ver/compartir opiniones de personas influyentes o ° @ o o o o o o
Ver/compartir chistes o @ @ @o e o @ 0
Ver/compartir videos ° e 0 oa@ o o 0 Q
9 Ver/compartir fotos o imagenes 0 @ 0 @ 0
Compartir contenido personal Q @ @ Q o
Compartir contenido profesional o Q Ninguna o @ o @ 9 o @
Seguir a un politico O @o o o O
Coquetear por mensaje interno @ @ @ @ @ Ninguna Ninguna

v 4

https:// www.anda.cl/uso-de-redes-sociales-en-chile/ DigitaldJourney
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DE FIJO A MOVIL

fal DAILY TIME USING THE INTERNET: COMPUTERS & TABLETS LU DAILY TIME USING THE INTERNET: MOBILE PHONES

AVERAGE AMOUNT OF TIME PER DAY SPENT USING THE INTERNET ON PCS AND TABLETS (IN HOURS AND MINUTES), WITH YEAR-ON-YEAR CHANGE LY ; b 4 AVERAGE AMOUNT OF TIME PER DAY SPENT USING THE INTERNET VIA MOBILE PHONES (IN HOURS AND MINUTES), WITH YEAR-ON-YEAR CHANGE

4H 15M 3H 06M 3H 14M

3H 59M 3H 55M S
3H 28M 2H 31M
' l ZHOZM ' '

2014 2015 2016 2018 2019 2014 2015 2017 2018 2019

A we ‘_:\‘- s = we
e ou: | T v | | q Hootsuite: are. &P sovrc - ‘ @ Hootsuite" are. |
45 e socia

DigitaldJourney
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DE TEXTO A IMAGEN Y VIDEO

3% THE INFINITE DIAL 2019
Social Media Brand Used Most Often

BASE: U.S. ACE 12+ SOCIAL MEDIA USERS

oy @ 2@

2016 62 B

2017 62 - ( :'—‘\M ‘ 12 l

2018 57

2019

DigitalJourney
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FL CAMBIO ES MAS PRONUNCIADO EN LAS NUEVAS GENERACIONES

€0 THE INFINITE DIAL'2019

Social Media Brand Used Most Often (Age 12-34)

SSSSSSSSSSSSSSSSSSSSSS

@ B

DigitalJourney
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DE CONECTAR A INSPIRAR Y ASPIRAR

beautifuldestinations #

8,787 publicaciones 12.4m seguidores 28 seguidos

DESTINATIONS BEAUTIFUL DESTINATIONS
Inspiring people to travel, to connect, and to have a positive impact on the world
bit.ly/BeautifulDestinationsYoutube

&1 PUBLICACIONES = IGTV (2] ETIQUETADAS

DigitalJourney
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DE SEGUIR AMIGOS A SEGUIR INFLUENCIADORES

M 9+ 1 1 1 i “en
Juan Palacios a Anadir a mis amigos muradosmann ¢ IR B8 -

417 posts 4.6m followers 463 following
Murad Osmann Executive Producer, MP at Hypepro.tv " Currently in Moscow =
one@muradosmann.com  NATALY's NEW VLOG " www.youtube.com/watch?
v=xXwpO8OFqCE

a Marcos Lopez « Anadir a mis amigos = «+*

‘ Laura Garcia « Anadir a mis amigos =«

DigitalJourney
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FACEBOOK
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Improve Your News Feed

Select the story you would most want to see in your News Feed

| ———————— T |
Can't decide
7

2¢

F&T T1a virot Chiraphadhanakul u Alex Peysakhovich

Friendship can overcome any distance.

Friendship Around the World

True stores and stats about frendship,
Q)

Like - Comment - Sharo

) 22 pecpie ke this

Lo - Comment - Share




FACEBOOK for Media olutions inin uccess Stories o) COVID-19 Resources

Recursos multimedia _
sobre el coronavirus B

v

Descubre como Facebook puede ayudarte a

https://www.facebook.com/facebookmedia/



My Facebook Page Post Reach Dropped Dramatically! [ Ask a Question

Business Pages Posts on Your Page

| have a facebook page with over 800,000 fans. My posts were regularly getting 80,000 reach
or more...the post reach dropped suddenly and very clearly. Now my typical posts gets less than
2000 reach each, or down about 97.5%. Nothing has changed and all my fans were obtained via
Facebook Ads that | spent thousands of dollars on.

| don’t even get my page pots in MY ON feed! | have to manually GO TO the page to see what is
new since | don’t get in my news feed. Sorry, it really upset me since it took me years to get my
fans and now they can’t even see what | post.

sked about 7 months ago by Abraham Hailu

) » ¢ - ’ ’ [ N -
n’ » L:- 's ’ ~.| -'v‘ .: .-. ....).'- 'y '..'(.‘ -

A Good Question Follow this Question - Share




Rick Sanchez |

Hi Abraham,

There are a few reasons why your organic reach may be declining. There’s lots of content being
shared every day on Facebook, which means that your Page’s posts have a lot of competition in
your fans’ News Feeds.

News Feed is designed to show each person on Facebook the content that’s most relevant t
them, which may mean less exposure for your posts. To learn more about the reasons for a
decline in organic reach, please see the following article from our Facebook for Business center:

https//www.facebook.com/business/news/Organic-Reach-on-Facebook/?ref=u2u

3 comments - Share - Answered :

“Queremos proporcionar el contenido mas
relevante a nuestros usuarios®



facebook para empresas Buscar en Facebook para empresas  Q Recurso  Ayuda

Marketing en Facebook Sectores Inspiracién Noticias

on Facebook. To that end, today I'd like to answer some questions we’ve been hearing.

Why is organic reach declining?

There are two main reasons.

The first reason involves a simple fact: More and more content is being created and shared every
day. You've probably felt this change yourself. Just a few years ago, sharing important moments
and experiences, articles you've read, and photos and videos of your loved ones was a relatively
labor-intensive process. Today, thanks to devices like smartphones, many people can share this
content with just a few swipes of the finger or taps of a button.

There is now far more content being made than there is time to absorb it. On average, there are
1,500 stories that could appear in a person’s News Feed each time they log onto Facebook. For
people with lots of friends and Page likes, as many as 15,000 potential stories could appear any
time they log on.

As a result, competition in News Feed — the place on Facebook where people view content from
their family and friends, as well as businesses — is increasing, and it’s becoming harder for any
story to gain exposure in News Feed. In addition to the growth in content, people are also liking
more Pages. Facebook’s director of product management for News Feed told TechCrunch this
April the total number of Pages liked by the typical Facebook user grew more than 50% last year.
With each new Page like. comnpetition in News Feed increases even further.

News Feed displays approximately 300. To choose Which stories to show, News Feed ranks each
possible story (from more to less important) by looking at thousands of factors relative to each
person.

Over the past year, we've made some key changes to improve how News Feed chooses content:

We've gotten better at showing high-quality content
And we’ve cleaned up News Feed spam
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EN 2018 FACEBOOK VUELVE A CAMBIAR EL FOCO

“One of our big focus areas for 2018 is making sure the time we all spend on
Facebook is time well spent. The first changes you’ll see will be in News Feed,
where you cans expect to see more from your friends, family and groups.

As we roll this out, you'll see less public content like posts from business, brands
and media”

Mark Zuckerberg, 12 de enero de 2018

DigitalJourney
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FACEBOOK VUELVE A CAMBIAR EL FOCO

facebook Newsroom Search in Newsroom Q

Home News Company Info Directory Media Gallery Inside Feed Public Policy Investor Relations
{8 Mark Zuckerberg © £

hace aproximadamente un afo

. € U
Our next update on our 2018 focus to make sure Facebook isn't just fun but also ONIACL VS

March 26, 2018

good for your well-being and for society... Mo Loxsl News:on Facebook, Globially press@fb.com
>

We're making a series of updates to show more high quality, trusted news. Last
week we made an update to show more news from sources that are broadly trusted
across our community. Today our next update is to promote news from local sources.

Categories

Company News

Product News
People consistently tell us they want to see more local news on Facebook. Local

Data & Privacy
news helps us understand the issues... Ver mas

Innovation

Integrity & Security
Safety & Well-Being
e 144mil B 11mil 4+ 7833

Social Impact

DigitalJourney
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Key Moments in the History
of the Facebook Algorithm

“Meaningful
interactions” update,
l.e., the prioritization
of posts that receive
comments

Prioritizing content
based on the
amount of time a
user spends with it

Invention of a
“sorting order”

for the newsfeed
(i.e., the algorithm)

Invention of
the “newsfeed”

. 2004 . 2007 . 2015 . 2017 . 2019
* Facebook . Invention of the * |ntroduction of the *» “Reactions” are * |ntroduction of
. isborn * “Like” button . “See First” feature ° weighted more . the “Why am |
) « than “Likes” * seeing this
. post?” tool

DigitalJourney
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Facebook Algorithm Ranking Signals in 2020

Who a user typically The type of The popularity
interacts with media in the post of the post

(e.g., video, link, image etc...)
0=

A '
o Be

N

e
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APOSTAR POR:
CONVERSACIONES

CUIDAR EL VISUAL
SEGMENTACION (ORGANICA/PAID)

DigitalJourney



ZL The Boston Globe -

18 de abril a las 0:27 - 6 l" Le Monde i
~r 19h 1)
We're not running the marathon on Monday, but Boston is still Colmar

"running”. Whether you're donating, volunteering, working,
homeschooling your kids, or helping your neighbors, we want to see. /X

Post a photo or video with #BostonStillRunning to show us how
o
Jungholtz

you're still running. Voiceover by Newton native John Krasinski.
/ Avec la crise, le centre medicalise

globe.com/stillrunning
Mulhouse Sainte-Anne a été transformeé en

« unite Covid ». Personne ne s'est
JU ng hO ltZ préoccupe d-autorisation. « On serait

o parti la-dedans, on était face a une
: morgue », assure Claude Moser, le
Altkirsch directeur du pole Sud Alsace a
| [Ugecam. Il se marre en pensant aux
&O autorites de tutelle. « 7 {e Covid-T9
Riespach néetait pas si dangereusx, ils nous

feraient des inspections.

m ! .

Ver mas

DigitaldJourney
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Informacion Ver todo

d Dezeen va a transmitir en directo.

38 min - § INTFERIQR
DESIGN

@ www.interiordesign.net

Architect Chris Precht speaks to Dezeen live in this Screentime
discussion sponsored by Enscape as part of Virtual Design Festival

73 Revista

/2 Sugerir cambios

Interior Design O Transparencia de la pagina  Ver més

Magazine @

@InteriorDesignMagazine

Facebook te muestra informacion para que
comprendas mejor el propdsito de las paginas.
Consulta qué acciones han realizado las personas
que administran y publican contenido.

Inicio °\tl Creacidn de |z pagina: 28 de enero de 2009

Publicaciones
Paginas que le gustan a esta pagina >

° CURIOSITY i Me gusta

friisch! Fréasch i Me gusta

Informacion

Videos

En directo

Fotos

Pinterest

Instagram

Twitter @ Peter Pepper Pro... & Me gusta

B! HOY A LAS 15:00
Live interview with archite... ¢ Recibir recordatorio Subscribe

Comunidad

Crear una pagina

Sigue el video en directo
Espafiol (Espafia) - Espafiol - Catala +
English (US) - Frangais (France)

OO:Q./ 823 6 comentarios 57 veces compartida Informacion sobre los datos de las estadistici Chat (

DigitalJourney



Capacitacion Redes Sociales

ITWITTER

DigitalJourney



Capacitacion Redes Sociales

@ Siere (Csooue )
NEW: Twitter is finally sharing how many
daily users it has: 126 million. That’s 60

million fewer daily users than Snapchat,

and a lot fewer users than anything FB
owns. $TWTR

investor.twitterinc.com/files/doc fina ...

& Traducir Tweet

13:05 - 7 feb. 2019

209 Retweets 306 Megusta (8 8 @@Oe e &Q‘\

Q 3 112 O 6
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TWITTER

IDEAL PARA:

GENERAR INFLUENCIA SOBRE TEMAS RELEVANTES
MONITORIZACION

DigitalJourney
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NYTimes en Espaiiol

26,1 mil Tweets

L

©

Inicio

Explorar

[\ Notificaciones

N Mensajes

[] Guardados

NYTimes en Espaiiol &
=| Listas e ——

Esta cuenta ya no se administra activamente. Si te encantaba The New York Times
g Perfil en Espanol, suscribete al boletin:

nytimes.com/newsletters/el...

© México &’ nytimes.com/es/ [ Se unio el enero de 2015

4.448 Siguiendo 563,7 mil seguidores

m @) Un Clic Menys, SantCugatCreix y 15 més de las cuentas que sigues siguen a este
usuario

Tweets Tweets y respuestas Multimedia Me gusta

s - 17 sept. 2019

NYTimes en Espafol € @nytimes
Aungue las instituciones democrati® ricos pueden

resistir una nueva crisis economlca Ameérica Latlna no esta en la misma

Mas opciones

®
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INSTAGRAM
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La oportunidad de los Stories

Prn— Average Average
Industry Beslit Rgate Completion Rate Completion Rate
2017 2018
Brand 4.51% | 69%
)i
Entertainment 6.47% 67% 72%

Sports 10% 67% 80%
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INSTAGRAM
ENTENDER SU ALGORITMO ES CLAVE

|NTER ES El contenido mas relevante para tus intereses aparecera mas arriba en tu feed

El contenido mas cercano en el tiempo al momento de conexién

TEMPORALIDAD aparecera mas arriba en tu feed

R ELAC'C’) N El contenido con el que mas interactuas y que suben las personas mas
cercanas a ti aparecera mas arriba en el feed

DigitalJourney



The new coronavirus has had terrible
human and financial effects.

What do some of the economic
costs mean to you?

Swipe on any of the following
topics to learn more

(€@ Enviar mensaje

Pandemi e, ) Pandemi
economy JINE % SCTTY0y _ | economy I SRNNTI=T1y

Jobs Air Travel

— Widespread cancellations from
Millions of workers domestic and international carriers

face job cuts as the &4 could interrupt your travel plans
virus spreads |

‘We’re in

a crisis
zone for
airlines’

SWIPE UP FOR MORE | SIMPE 8P FOR MORERS
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LL MUEBLEM

IESPECIAL ZAPATOS!
CON LA ORGANIZADORA
PROFESIONAL, VANESA TRAVIESO

@ponorden

\%

P ———

by - - MUEBLE[w

D
DISENAR EL BANO PERFECTO

e CON LA DISENADORA DE INTERIORES
¢ DELAMANO DE

: i
MIERCOLES 22 DE ABRIL, :2:00 H

B
&
&
EL MUEBLE EN DIRECTO
CON PATRICIA BUSTOS
minutos segundos
ACTIVA LA CUENTA
ATRAS Y iCONECTATE!
- el sRcl S - Ao Ee P

EL MUEBLEM

DISENAR EL BANO PERFECTO
CON
DE LA MANO DE

iDEJALE TU PREGUNTA!

¢ Qué te gustaria saber?

Escribe algo...
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MONETIZACION
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MONETIZACION

UnboxTherapy
February 27 - @

NEW VIDEO - The New Smartphone Is Not What It Looks Like...
https://youtu.be/r8BvFZ0HAaz0... < WATCH NOW

4 Unique Gadgets You Didn't Know Existed...
[£3 Like () Comment 3,051,309 views il 54Kk @l 23K & SHARE =i

Thusitha Sampath, Bheemaji B, Jisin T Saji and 435 others like Top Comments « . "
this. Unbox Therapy &

e Published on Dec 30, 2017 SUBSCRIBE 10M
187 Shares
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luxury_listings I B8 -

2,463 publicaciones 2m sequidores 397 seguidos

Real Estate & Design
Highlighting the most desirable Properties represented by the Who's Who in Real

Estate, Development and Design!

Founded by @KambizAhmadi
BANKQRU — MALDIVES —
Design Ma... The Agency Douglas El... Angell Has... Coldwell B... Simply Ma...
H PUBLICACIONES = IGTV @] ETIQUETADAS
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I Douglas Elliman » 10¢ . v Coldwell Banker ¢ 50 sem Q ) eee Coldwell Banker » 50 sem

: soph:st:cat:on and ®
(\ @coldwellbanker : mcomparable opulence.

St. Pierre Estate e
Listed at $49 900 OOO : This is a residence of
@joycereyrealestate

X

( \ Epviar men |
\C m‘a‘
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(,Compras plantas

A onlme‘?

Tiendas de plantas online

& www.elmueble.com

Coronavirus — #TodoSaldraBienfff ~ Antes

2. FRONDA

Fronda No es solo una tienda de plantas
online, también podras encontrar flores,
bonsais, semillas, productos para el
cuidado de tus plantas y objetos de
decoracion para la casay el jardin.
Ademas también realizan actividades en
sus talleres. Envio: entrega a domicilio
en dias habiles de 24 a 48h.

Fronda

® X

iOferta especial de suscripcion!

X A les
@& www.elmueble.com

Coronavirus — #TodoSaldraBienff ~ Antes

Tiendas de plantas online

3. VILLOR STORE

Villor store En esta tienda de plantas,
encontraras una gran variedad de
enredaderas, cactus, plantas
aromaticas... Una seleccion realizada con
detalle por Azuzena, su propietaria,
desde Oviedo. Envio: En 48 horas si es
una capital de provincia o en 72h si es
una localidad no capital de provincia.
Villor Store

jOferta especial de suscripcion!

Ulgltaldourney
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NEWSLETTER
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The Widespread
Usage of Email

In 2019, global email
users amounted to

o ]
billion
users.
(Statista, 2020) I

L] Oberlo

In 2023, this figure is
set to grow to

4.3

egge
billion
users.
(Statista, 2020)

That’s half of the
world’s population.

Capacitacion Redes Sociales
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Email Continues to Deliver
a Strong Return on Investment

For every $1 you spend
on emails marketing,
you can expect an
average return of

(DMA, 2019)

L] Oberlo
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Email Marketing

a Oberlo :
Helps to Grow Your Business

.|l|||||||
T

"{,tgylgé

of SMBs still rely on
email as their primary

customer acquisition
channel, and 80% for
retention

(Emarsys, 2018)

DigitalJourney



Jack Craver highlights the Austin City Council’s happenings in his own newsletter

in Texas; Shay Castle started sending out a newsletter about the activities of

politicians in Boulder, Colorado after leaving the Daily Camera; and Adam Wren

launched a newsletter alongside his freelance reporting on Indiana’s national

political presence.

“I wanted to know
that there was still
an audience for
thoughtful
reporting...and
wanted to show
that people still
respected good
information”

Inboxes are swelling with newsy email newsletters
these days, and a lot of the industry dialogue centers
on major national brands. (The New York Times in
California, Wall Street Journal tweaks, Axios
engagement, etc.) While places like The Atlantic,
The Wall Street Journal, The Washington Post, and
The New Yorker have all recently created roles
specifically for developing their newsletter
portfolios and purposes, the trend has taken off
locally too — with a twist.

As revenue-starved local newsrooms shed
journalists, some of them are using newsletters as a
tool to build out their own one-person-show

reporting operation — sometimes making money, but often using it to establish a

brand presence while piecing together money from freelancing for national outlets,

Capacitacion Redes Sociales
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FACTORES CLAVE DE EXITO:
LA MARCA
SEGMENTACION
OFERTA
TIMMING
CONTENIDO
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FACTORES CLAVE DE EXITO: LA MARCA

POR ORDEN DE IMPORTANCIA:
DE

ASUNTO
CONTENIDO

DigitalJourney
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FACTORES CLAVE DE EXITO: SEGMENTACION

Tu lista(bbdd) es una fuente de ventaja competitiva que
nadie puede copiar.

DigitalJourney
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— 96% Dto. Carné de Coche: 6 practicas y
clases ilimitadas. Nou Barris

Propuestas del dia en

Barcelona
Autoescola La Sexta Marcha

5
- llvlngSOC‘Ol cempeny

| jRecomienda LetsBonus y os regalamos 10€! |

Valor Descuento Ahorro

681€ 96% 652€

P iyeuall  67% Dto. Elige Color Redken, Reflejos o
BELLEZA Mechas y mas. El Putxet

95% Dto. Paga 99€ y obtén un descuento de Compagnia della Belleza

1.978€ en Aumento de Mamas

Policlnica
Barcelona

Policlinica Barcelona

64€ 67% 43€
Valor Descuento Ahorro
1 978€ 95% 1.879€

DigitalJourney
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FACTORES CLAVE DE EXITO: SEGMENTACION

La seleccion del target debe partir de un andlisis exhaustivo
que permita definir como son mis mejores usuarios, y en
definitiva los mas potenciales.

(arlsbery:

DigitalJourney
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FACTORES CLAVE DE EXITO: SEGMENTACION

HAY QUE RECORDAR:

No es gratis enviar newsletters.
No nos han dado permiso para siempre.

DigitalJourney
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FACTORES CLAVE DE EXITO: OFERTA

Un newsletter ha de responder la siguiente pregunta:
.Y amique?
sTendré mas beneficios?
sMejorard mi vidae
sMe ayudare en algo?
sMe ahorra dineroe
sMe encontraré mejore

DigitalJourney
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FACTORES CLAVE DE EXITO: OFERTA

ONE EMAIL CAN HELP YOU
UNDERSTAND HOW THE NEWS
BUSINESS IS CHANGING.

Our daily digest brings more than 50,000 people all the latest
digital journalism news and links.
People love it.

Enter your email

SUBSCRIBE

Want to see a sample?

DigitalJourney
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FACTORES CLAVE DE EXITO: TIMMING

El mejor momento:

El que nos diga el test y los datos.

DigitalJourney



Capacitacion Redes Sociales

Email Opens by Time of Day

Subscribers are likely to open email %

after 12pm, and the most active

hours are 2-5pm.
5%
3%
1%

Time of Day 12am 4am 8am 12pm 4pm 8pm

DigitalJourney
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Email Opens by Day of Week

Most Emails are sent between
Monday and Friday. Tuesday and 20%
Thursday are the highest-volume

days.
15%
10%
l I 5%

Day of Week Sunday Monday Tuesday Wednesday Thursday Friday Saturday

DigitalJourney
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FACTORES CLAVE DE EXITO: CONTENIDO
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Welcome Emails

Oberl
i Have Great Potential

On the other hand, the
average open rate for a
1 welcome email is

> 82%

(GetResponse, 2017)

DigitalJourney
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Newsletter de bienvenida

Declaracion de intenciones

Compromiso de lo que haras
Racional y Emocional

Bidireccional

DigitalJourney
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Interactive Emails
Are the Way Forward

Adding videos to your
email can increase
click rates by

300%

(Martech Advisor’s 2017 data)

DigitalJourney
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Personalization Works
Wonders For Email

Emails with
personalized subject

nes generate |/ \
N/

higher open rates

(Yes Lifecycle
Marketing, 2017)

DigitalJourney



Dear Jose,

When Alphabet chief legal officer David Drummond stepped down 8
days ago, former Google Ventures head Bill Maris attacked him
publicly. It was a very unusual display of the sort of corporate in-
fighting usually kept secret—and we have the backstory in a look at
the status of Google Ventures.

Elsewhere, it has been a busy week of scoops about one of SoftBank’s
biggest investments yet, Sam’s 91(!) predictions about the next ten
years in tech (feedback on which has been flooding our inboxes) and
our list of troubled companies.

The Tech Agenda at Davos

Next week, tech CEOs will trade their vests for furry hats and boots and
trek to the World Economic Forum in Davos, Switzerland. Years ago,
the trek was a sort of celebratory victory lap. With their businesses
skyrocketing, executives from Facebook, Google, Microsoft, Uber and
Salesforce, to name a few, were rock stars. But amid privacy scandals

and competition concerns, last year unfolded more like an apology tour.

The Information’s Weekly Newsletter

Capacitacion Redes Sociales
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This Week's The Information Articles. To read these articles,
subscribe here.

e The People With Power at Twitter by Alex Heath

e Grading My 2020 Predictions —and What I Learned by
Sam Lessin

e My Predictions for the Next Decade by Sam Lessin

e NBCUniversal’s Peacock Will Look More Like Cable Than
Like Netflix by Jessica Toonkel and Tom Dotan

e Netflix’s Asia Growth Challenge: Trading Price for
Volume by Wayne Ma

e The Information’s Troubled Tech Companies List by The
Information Staff

e Microsoft’s Plan to Go Carbon Negative Raises Bar for
Tech Rivals by Kevin McLaughlin

The Information’s Weekly Newsletter DigitaldJourney
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excLusive The People With Power at Twitter

Having to get top executives to agree on everything often drags out the decision-making

process and leads to turf battles, said former and current employees. Dorsey’s decision

to live in Africa for up to six months this year, which he announced at the end of 2019,

Join now to read the full story and
other exclusive articles

Already a subscriber? Log in here

The Information’s Weekly Newsletter DigitaldJourney
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-4

De: Mike Allen <mike@axios.com>
Date: lun., 13 abr. 2020 a las 12:35
Subject: Axios AM: Mike's Top 10 — What Fauci has coming — Exclusive: Mrs. Obama's next drive — g Virtual tastings

Sales and tourism tax as a share of total taxes
collected, by state

| !
5% 10% 20% 30% 36%

ME

wi vT NH

D m

KY wv VA MD DE
NC

.Ms

OR

CA uT (010

.AK

Data: Census Bureau; Chart: Naema Ahmed/Axios

America's economic crisis soon will expand to states, cities, and towns,

ARl _ 108N NI N8 e NN WRES e LA

AXIOS DigitalJourney



« Boston Phillips, 11, during a drive-through Easter celebration at
StoryHeights Church in Newton, Mass.

f ¥ in X

5. A world locked down and drowning in oil

Year-over-year global oildemand change

Q12007 to Q22020, MMb/d

AXIOS
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APRIL 13, 2020 READ IN BROWSER

theSkimm

SIGN UP

Skimm'd with picks to Press Pause

theSkimm DigitalJourney



foreigners equally when it comes to enforcing containment efforts.

theSkimm

This pandemic has brought out some of the best in our society as we've

banded together (at a safe distance). But it also appears to have brought
out the worst. And serves as a reminder that fear is no excuse for racism
and xenophobia.

[ U X

FOOD PROBLEMS

One challenge coming out of COVID-19: food supply chains. Roughly half
of US farms reportedly send their food to restaurants, schools, and places
like theme parks, cruises, and stadiums. But with shutdowns across the
US, they're having to rearrange their supply chains to get food to places
like grocery stores and food banks.

That kind of adjustment can reportedly take a year or so to coordinate, but
farmers only have about a week before the food goes bad. If they're
unable to move and sell the produce quickly, their farms could shut down.
And until then, many have reportedly resorted to dumping millions of

- . -

theSkimm
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CHARTING CHINA’S OIL-BUYING SPREE

Data from Orbital Insight show 937 million barrels of oil in China’s
observable storage (4 a Quartz member exclusive). It’s the highest level
the company has measured since it began tracking in January 2017, and
it provides a valuable indication of broader global trends.

China's oil storage in tanks with floating roofs

1.00 billion barrels

0.95 Oil selling at $20 per barrel
™

2020

0.80

2019

O
o0
O

Quartz Daily Brief DigitaldJourney
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Q EXPLORE LATEST OBSESSIONS Q UART/Z FEATURED EMAILS 2

You are reading a Quartz member exclusive.

Become a member to keep reading this story and the rest of our
expert analyses on the changing global economy.

" o\g\\
car
\
WY e
Q News of the moment that’s contextualized, digestible, and always global in perspective +
e Exclusive, deeply researched guides on what the economy's next normal will look like +
‘. Master this transition in your work and personal life through direct access to our journalists and "
the rest of our community
T ———
Welcome to Quartz! Please read our privacy policy.
Diuriinina +thic aita vl amran +a tha lieoa Af Aanalrinse and aAama naraanal Aata “ Manana nrafaranraoc

Quartz Daily Brief DigitaldJourney
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